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                        Universidad Católica Argentina
                             “Santa María de los Buenos Aires”

                             Facultad de Ciencias Sociales y Económicas

Examen Final de nivel de Inglés

STUDENT:………………………………………………………………………..

Date:   /   /      
MOCK EXAM
PART ONE:   Reading Comprehension
1.- Read the following article:

Proven environmental commitment helps create

committed customers
                                                                                                   Jacquelyn Ottman

When self-proclaimed “Patagonics” dial up Patagonia, they know they will receive more than a high-quality fleece anorak or a waterproof pair of hiking boots. Thanks to the California-based retail firm's outdoor clothing catalog and its exemplary method of communicating its corporate environmentalism, customers are not only knowledgeable about the company's environmental progress, they are loyal, too.
2
When purchasing products from Patagonia, customers also buy into a commitment to environmental restoration. Patagonia's example demonstrates good green-marketing strategies.
Educate consumers on environmental product 

attributes and benefits.
3 Patagonia takes pains to explain its products’ earthfriendliness and show customers the big picture. For example, in the mid-1990s, Patagonia began using organically-grown cotton exclusively. In addition to highlighting the organic merchandise in product descriptions in catalogs, essays explained why organically-produced products are environmentally preferable.
4 Other essays expanded the issue beyond individual products and processes. In a 1996 catalog essay, for
example, CEO Yvon Chouinard explained the rationale behind the company’s switch to organically-grown cotton,
including the problems associated with producing conventional cotton, the larger long-term benefits of
investing in organically-grown products and the need to think about long-term sustainability issues when choosing
products.
5 One might assume that explaining the benefits of organic cotton in catalogs was a strategic move, since the company
had to justify the $2 to $10 premium per garment. But other essays, for instance, addressed environmental issues
not directly linked to company profit.
6 Broad environmental education teaches consumers that although thinking and buying green is more expensive,
environmentalism is less taxing on the earth in the long run, and therefore, on individuals.
Use a variety of media
7 Patagonia’s advertising and company literature aim to educate. Instead of a catalog packed only with sales
information, Patagonia’s catalog is more like National Geographic. Demonstrations in Patagonia’s retail stores
engage customers with interactive displays of the earth's processes. Annual reports, pamphlets and other company
literature explain new ideas in environmentalism. And Patagonia was one of the first companies to discuss
sustainability in paid media.
Demonstrate tangible corporate environmental progress.
8 Patagonia realizes that customers sometimes doubt corporate environmental claims. To avoid consumer
backlash, Patagonia publishes the results of its internal environmental assessment.
9 This report reviews all office, production and merchandising activities and uncovers opportunities to cut
waste and reduce energy. Readers can see how Patagonia tries to conduct business in a socially responsible manner,
from choosing long-lasting efficient light bulbs to providing on-site child care for employees' children. The
grounds around the company's headquarters even feature edible landscaping — banana trees.
10 Through an environmental grants program, dubbed Earth Tax, Patagonia pledges 1% of its sales or 10% of its
pre-tax profit, whichever is greater, to small, local preservation and restoration efforts. Until April 1997,
Patagonia had contributed more than $8m to hundreds of such organizations.
11 Believing that grass roots efforts do the most to raise community awareness of local problems, the Earth Tax
program targets smaller grass roots organizations committed to issues such as biodiversity, old-growth
forests, environmentally preferable methods of resource extraction, alternative energy and water, social activism
and environmental education. By funding more than 350 of these efforts each year, Patagonia helps raise
community awareness nationwide.
Empower consumers to take action.
12 An annual Earth Tax Report invites customers to apply for grants for local projects. Participants are quick to apply
and inform the company about environmental successes. One recent catalog featured a customer sporting an
insulated Patagonia guide jacket as she rescued a calf born during a Colorado snow storm.
13 With powerful communication, meaningful corporate environmental progress and avenues for consumer
activism, it is no wonder that even skeptics become Patagonia customers and customers become 'Patagonics'.
Marketing News
1a).- Translate the sentences in bold type  into Spanish:
……………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………

1b).- Read the text once again and then answer the following questions:
a) According to the text, why are Patagonia’s customers so loyal?

………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………….……….

b) In what ways does Patagonia make efforts to explain its products’ “earthfriendliness”?  

……………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………..………….

c) What is the overall objective of Patagonia’ environmental education policy?   

………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………..……………….

d) How does Patagonia reassure customers who might question their claims to be envirnmentally-friendly?  

………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………..

e) How do customers react to Patagonia’s grants projects?

……………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………
2.- Select the correct alternative:
1.-He has all the right ................................................... for the job.

certificates              degrees                             diplomas              qualifications 

2.- He’s looking for a better position with another ...................................................

association              firm                                   house                   society

3.- I’m going to read all the ......................................................... carefully before I 
decide where to go.

brochures               handouts                            posters                 prospectuses

4.- When we went on holiday, we ................................................ John’s car.

borrowed               lent                                    asked                    let

5- Dr. Bown is offering a ..............................................  of U$S 1500 to anyone who
 finds her puppy.

prize                   price                                      money                 reward

3.- In a brief paragraph (50-70 words), answer following question:
Does Patagonia's example demonstrate
good green-marketing strategies ?
Why? / Why not?
_____________________________________________________________________________________

______________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
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